1.1, 1.2, 1.3 – Market Segmentation
The Need for Customer Segmentation
Do Now!
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1.2 - Types of Market Segmentation
	Segment Type
	Description with examples

	Age

	

	Gender
	

	Occupation
	

	Income
	

	Geographic
	

	Lifestyle
	



1.3 - Benefits of Segmenting the Market
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What contributes to how convenient a e
product is? “w

Convenience relates to how easy it is for customer to obtain a product or service
when and where they want it

2





image6.png
How do businesses offer its customers choice? "FRAS DA

Choice

B This refers to the benefits that customers are looking for in a product
B [t might involve offering products in a range of:
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